ANNEX 5: STATISTICS ON MEDIA DEVELOPMENTS.

1. The table below reflects the increase in audio visual media outlets.

NO | Media Figures in 2015 Figures in 2011
1. Private television stations 06 0
2. Subscription televisions 04 1
3. Public radios 03 0
4. Private commercial radios 09 0
5. Faith based radios 09 1
6. Private community radios 05 0
7. Public community radios 05 0
8. International radios 04 4

2. The most recent Rwanda Media Barometer(RMB) of 2013 revealed the
following indicators for media development:

No | Indicator Score %

1. A system of regulation conducive to freedom | 71.5
of expression and freedom

2. | Infrastructural capacity to support | 68.1
independent and pluralist media

3. | Media as a platform for democratic discourse | 67.1

Media Availability and Access to information | 55.2
for citizens

5. | Media development, professional capacity | 51.9
building and supporting institutions that
underpin media freedom

6. | Plurality and diversity of the media, level | 50.4
economic playing field and transparency of
ownership

7. Overall score of RMB 2013 60.7




